KS5 Programme of Study 2023-2024- Travel and Tourism Level 2
Curriculum Rationale
At Key Stage 5, students study Pearson BTEC Level 2 National Extended Certificate in Travel and Tourism. We have ensured that the curriculum has developed schemas that are built upon throughout the programme to ensure that learners are effectively prepared not only for their BTec internal and external assessment but for further education, training and the world of work beyond school.

	
	Year 12 L2 Travel and Tourism (in order of delivery)

	
	Unit 2- Destinations

	Rationale
	This unit will give students an understanding of what the UK travel and tourism industry has to offer to tourists. It will enable students to identify and locate tourist destinations, major UK airports and seaports, as well as to discover sea routes and three-letter airport codes. Meeting different types of customer needs is a fundamental part of travel and tourism provision, so students will investigate the appeal of different types of UK destinations to different customer types. They will also be introduced to reference materials and various sources of information to enable them to draw together their knowledge of the tourist destinations in order to successfully plan UK holidays for different types of customers using a range of sources

	Learning Aim A
	Know:
A.1 UK travel and tourism categories
A.2 UK gateway airports and UK seaports
A.3 Road and rail travel
A.4 Examples of UK travel

Know how:
Accurately locate four travel and tourism destinations, from each destination category.
Identify and accurately locate six gateway airports and four seaports in the UK, including a typical passenger route for each.
Accurately locate three motorways and three rail lines, identifying the destinations connected by them.
Plan in detail one route of road travel, one route of rail travel and one route of air travel in and around the UK.

	Learning Aim B
	Know
B.1 Appeal of UK destinations
B.2 Types of visitors
B.3 Increasing appeal

Know how:
Describe how one UK town or city destination, one seaside resort and one countryside area can appeal to two different types of visitors.
Recommend how one UK destination might be able to increase its appeal to different types of visitors.
Justify own recommendations as to how one UK destination might be able to increase its appeal to different types of visitors.

	Learning Aim C
	Know
Sources of information, e.g. guidebooks, tourist leaflets, atlases, holiday brochures, tourist information centres, websites.
UK holiday planning


Know how: 
To use at least two different information sources, plan two UK holidays, for alternative types of visitors, producing an itinerary for each.
Plan two UK holidays, for different types of visitors, producing a detailed itinerary for each, and justifying choices made.
Analyse ways in which the two planned UK holidays could be adapted to meet the needs of different types of visitors.

	
	Unit 4- International T+T Destinations

	Rationale
	There are over 190 countries in the world. Travelling beyond the UK opens up a world of different cultures, traditions, landscapes and experiences. There are exotic locations and bustling, vibrant cities to explore, while the wonders of the natural world entice the traveller and offer opportunities for adventure. Advances in transport, technology and increasingly independent travellers mean that holidays to far-flung corners of the world are becoming more and more accessible. It is now possible for many thousands of UK travellers to enjoy the experience of visiting international destinations every year. Throughout this unit students will be asked to locate numerous international holiday destinations and their gateways. They will also be asked to investigate natural features, local attractions, accommodation and transport options to suit a variety of customers in various holiday destinations.

	Learning Aim A
	Know:
A1. International destinations
A2. Major getaways
A3. Types of destinations
A4. Examples of international travel routes

Know How: 
Locate six major gateways, from at least two different continents.
Locate two of each type of European and worldwide destination.
Explain four typical routes of air travel in relation to European and worldwide tourism.
 

	Learning Aim B
	Know:
B1. Features
B2. Types of visitor

Know how: 
Describe three features that contribute to the appeal of one European and one worldwide destination, for two different visitor types. 
Explain how the features contribute to the appeal of one European and one worldwide destination, for two different visitor types.
Compare and contrast the contribution of different features to the appeal of one European and one worldwide destination, for two different customer types.  


	Learning Aim C
	Know:
C1. Be able to plan international travel to meet the needs of visitors

Know how: 
Plan holidays to one European and one worldwide destination, for different visitor types, producing an itinerary for each.
Plan holidays to one European and one worldwide destination, for different visitor types, producing an itinerary for each and justifying choices made.
Analyse ways in which the two planned holidays could be adapted to meet the needs of different types of visitors. 



	
	Unit 1- Travel and Tourism Sector

	Rationale
	Travel and tourism is one of the UK’s largest sectors, currently employing over 2.5 million people. Whether travelling into the UK from abroad, going on holiday or a business trip overseas, or visiting friends and relatives or taking a short break domestically, many industries work together to provide tourists and travellers with the products and services they need. Whatever the industry, technology is now shaping how tourists and travellers engage with the sector. From mobile phone applications, to e-tickets, to self-service checkin, technology is changing the way organisations interact and engage with their consumers. In this unit, students will gain an understanding of the range of organisations involved with different types of tourism in the UK, including their roles, how they work together and how they use technology to meet changing customer needs.

	Learning Aim A
	Know:
A1. Types of tourism
A2. Types of travel
A3. Principles of sustainable tourism
A4. The importance of the travel and tourism sector to the UK economy

Know how:
The UK travel and tourism sector and its importance to the UK economy.


	Learning Aim B
	Know:
B1. Industries in the travel and tourism sector
B2. Key organisations in the travel and tourism sector
B3. Types of organisation in the travel and tourism sector
B4. The interrelationships between travel and tourism organisations
Know how:
 the industries, and key organisations, within the travel and tourism sector, their roles and interrelationships.


	Learning Aim C
	Know:
C1. The role of consumer technology
Know how:
To understand the role of consumer technology in the travel and tourism sector.

	
	Unit 7- Business Environment

	Rationale
	Businesses in the travel and tourism sector both respond to these changes as well as drive them by opening up new destinations for us to visit. Holidays and leisure time have become more common but the business is not static and it can grow as well as decline. Trends in the way people travel, as well as where they travel to, all affect businesses in the industry. Travel and tourism businesses increasingly have to respond to trends in consumer and business technology as the way consumers search for travel and leisure opportunities change, as well as the ways these are booked and marketed. Some trends represent a real challenge for businesses in the sector. Economic recession can mean that fewer people book holidays and the type of holidays they book might change. The rise of the ‘staycation’ and more people taking their holidays close to home means that businesses have to try even harder to attract consumers. Businesses can also be affected by unforeseen events, such as conflict and natural hazards. In this unit students will gain an understanding of the range of businesses in the travel and tourism sector, and their structures and functions. They will also understand how economic, visitor and product trends affect businesses in the sector and how they respond to these trends. 

	Learning Aim A
	Know:
A.1 Types of business ownership
A.2 Types of business structure
A.3 Business functions

Know how:
To answer exam questions on a variety of types and structures of travel and tourism business organisations and understand how different business functions interrelate.
How to describe, identify and explain the common types of travel and tourism business ownership
How to describe, identify and explain other types of travel and tourism business ownership
Know the variety of business structures within the travel and tourism sector and understand their advantages and disadvantages.
How to identify, describe and explain advantages and disadvantages of a company by its size, geographical scale of operations and staffing structures
Know that business organisations have the following internal departments (depending on business type and scale) and the functions of these departments
How to describe the role of each department
To identify the role of each department
How to explain the importance of each department linked to a business
Know the how to explain and describe why business organisations use external services and their function
How to explain and describe the advantages and disadvantages of organisations using external functions/services, for the following

	Learning Aim B
	Know:
B.1 Economic trends
B.2 Product/service trends
B.3 Destination trends

Know how:
To apply to exam questions your understanding of the trends in the travel and tourism sector and be able to interpret these.
Know how economic trends can affect the travel and tourism sector, including the interpretation of data
To identify data points on a bar graph and pie chart.
To make simple calculations related to the difference in the changes of data
To describe the impact of economic trends on T&T businesses
To evaluate the impact of economic trends on a T&T business
Know the trends in the travel and tourism sector and be able to interpret, explain and evaluate these
Know how the travel and tourism sector develops new products and services in response to changing trends, including the interpretation of data
Know to explain and evaluate the changing trends in travel and tourism destinations since the year 2000, including the interpretation of data

	Learning Aim C
	Know:
C.1 Why businesses need to respond to new opportunities
C.2 Opportunities for, and threats to, business development in the travel and tourism sector
C.3 How businesses respond to new opportunities and threats

Know how: 
To apply understanding as to why travel and tourism businesses develop new opportunities to grow and change their products/services and the outcomes of these changes on the business.
Know why travel and tourism businesses develop new opportunities to grow and change their products/services and describe, explain and evaluate the outcomes of these changes on the business
Know why businesses need to respond to new opportunities 
Know and understand why businesses in the travel and tourism sector respond to business opportunities
Know how to describe, explain and evaluate the variety of opportunities and threats that travel and tourism businesses may need to respond to
Know how to describe, explain and evaluate the reasons why businesses change and innovate in response to opportunities and threats

	
	Unit 6 – The Travel and Tourism Customer Experience

	Rationale
	[bookmark: _GoBack]It has been said that if you don’t take care of your customers, someone else will, which is why knowing your customers and their needs and providing excellent customer service is so important to all travel and tourism organisations. Customer service in the travel and tourism sector is about knowing your customers’ needs and expectations about the products and services they are using and have purchased. In this unit you will look at the definition of customer service and what the main aims of customer service are; this may differ depending on the size and type of the travel and tourism organisation. You will look at different types of customers, both internal and external to travel and tourism organisations. Internal customers are important – a happy workforce will want to keep the external customers happy. Determining what a customer needs may depend on what products and services are available, which is why all travel and tourism organisations will investigate their customer needs first. It is also important to recognise where the customer needs come from and often these can be unstated, which can make it difficult to find out exactly what the customer wants. One thing all travel and tourism organisations hope for is that they will meet and exceed every customer’s needs and expectations. Finally, you will consider the importance of customer service to travel and tourism organisations and understand the impacts of getting customer service right or, in some cases, wrong.

	Learning Aim A
	Know:
A1. What is Customer Service
A2. Different Organisations in the Travel and Tourism Industry

Know how:
To identify the customer service provisions offered by organisations before and after purchase.
To explain the aims of customer service
To compare and contrast aims of different Travel and Tourism Organisations
To identify the size of organisations
To identify the types of Travel and Tourism Organisations

	Learning Aim B
	Know:
B1. Customer Types
B2. Needs of different types of customers
B3. Responding to customer needs and expectations

Know how:
To identify the different types of customers
To describe the different types of customers and how their needs are met
To compare the main aims of two different T&T organisations
To identify and explain the expectations of different customers
To compare two different T&T organisations meet and exceed customer expectations
To evaluate the success of two different T&T organisations in meeting the needs of their customers

	Learning Aim C
	Know:
C1. Customer Service
C2. Impact of excellent and poor customer service on travel and tourism organisations

Know how:
To identify and explain the skills and techniques needed to provide excellent customer service
To explain the impact of teamwork on customer service
To describe the policies and standards of T&T organisations
To assess the impact of poor customer service
To compare the impacts of excellent and poor and excellent customer service
To compare customer service skills relevant to two T&T organisations
To recommend and justify improvements to poor customer service for one T&T organisation

	
	Unit  13- Airports and Airlines

	Rationale
	This unit will give students an understanding of the different type of UK airports, their geographical locations and their international airport codes. Students will also be introduced to the functional areas and facilities available at airports and how these vary, and to the facilities offered across different airlines, including low cost, charter and scheduled. Within the aviation industry there is a wide range of job opportunities. This unit will increase the student’s awareness of the roles available within airports and airlines and their associated duties.

	Learning Aim A
	Know:
A1. Airports and their locations

Know how:
Identify, locate and provide IATA airport codes for twelve UK airports, of which six are major international UK airports serving given airports outside of the UK, and six are UK regional or local airports.
Identify and locate six international airports outside the UK that can be reached by air from one chosen UK airport.
Plan two international passenger routes by air, leaving from and returning to the UK.
Compare two international passenger routes by air, leaving from and returning to the UK.
Evaluate a plan for an international passenger route by air, leaving from and returning to the UK

	Learning Aim B
	Know:
B1. Airport functional areas and facilities
B2. Passenger journey through functional areas of an airport and the associated facilities. 

Know how:
Describe the main functional areas and facilities for passengers at a UK airport.
Describe how different functional areas and facilities at a UK airport influence the passenger experience.
Explain a typical passenger’s journey through a UK airport, both outbound and inbound, including how the different functional areas and facilities influence the passenger experience.
Recommend and justify new or enhanced functional areas and/or facilities that could be provided to improve the passenger experience at a UK airport.

	Learning Aim C
	Know:
C1. Airline products and services

Know how:
Describe products and services offered by two different types of commercial passenger airline.
Compare products and services provided by two different types of commercial passenger airline.
Analyse the advantages and disadvantages of travelling with two different types of commercial passenger airline.

	Learning Aim D
	Know: 
D1. Working in aviation

Know how:
Describe the duties of three different job roles associated with airport functions
Describe the duties of three different job roles associated with airline functions.
Compare the duties of a job role within airport functions with the duties of a job role within airline functions.
Assess the advantages and challenges of a job role within airport functions and a job role within airline functions.

	
	Unit  20- UK Visitor Attractions

	Rationale
	In this unit students will have the opportunity to investigate the variety of visitor attractions in the UK. They will find out which products and services help an attraction appeal to its visitors, what events and entertainment are used to add appeal, and which key features also attract visitors, such as location, price and transport routes. Understanding how UK visitor attractions use technology to attract and look after visitors is an important part of this unit. Students will visit attractions and investigate why these have become a big part of a visitor’s day out or holiday and therefore an important part of UK destinations and tourism

	Learning Aim A
	Know: 
A1. Types of local and national UK visitor attraction.
A2. UK visitor attraction products and services
A3. How UK visitor attractions products and services are provided.

Know how:
Describe the products and/or services provided by two different types of UK visitor attraction.
Explain how products and/or services are provided by two different types of UK visitor attraction.
Recommend and justify two new products and/or services appropriate for a UK visitor attraction.

	Learning Aim B
	Know: 
B1. Different types of visitor and their associated needs
B2. Appeal of UK visitor attractions
B3. Use of technology in UK visitor attractions

Know how:
Explain key features which add appeal for different visitor types.
Explain how the needs of two different visitor types are met at two different UK visitor attractions.
Explain the use of technology to meet the needs of visitors at two different UK visitor attractions.
Compare the key features of two different UK visitor attractions and how these features meet the needs of their visitors.
Evaluate methods used by two different UK visitor attractions to appeal to visitors.


	Learning Aim C
	Know: 
C1. Popularity
C2. Importance of UK visitor attractions to destinations.

Know how:
Explain why visitor attractions are important to the appeal and popularity of a selected UK destination or area.
Compare the importance of two different visitor attractions for the appeal and popularity of a selected destination or area.
Evaluate the importance of two different visitor attractions for the appeal and popularity of a selected destination or area.





