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Curriculum Rationale
At Key Stage 5, students study Pearson BTEC Level 3 National Extended Certificate in Travel and Tourism specification. We have ensured that the curriculum has developed schemas that are built upon throughout the programme to ensure that learners are effectively prepared not only for their BTec internal and external assessment but for further education, training and the world of work beyond school.

K+U = Knowledge and Understanding
	
	Year 12
	Year 13

	
	Unit 1- The World of Travel and Tourism
	Unit 2- Global Destinations 

	Rationale
	Students will be introduced to the world of travel and tourism. They will be given the opportunity to develop skills required to examine, interpret and analyse a variety of statistics used to measure the importance of tourism to the UK. Students will discover an understanding of how organisations react to changes and trends to determine their present and future operating policies. Students will gain an understanding of the scope of the industry, its terminology and its key components. They will develop an understanding that T+T is a business with customers at the forefront and that different organisations have different roles, products and services and different customers. Students will understand how organisations work together.
 
	Students will investigate and analyse information regarding the features and appeal of global destinations, travel planning, and the factors and trends affecting the changing popularity of global destinations. Students will use a range of resources to investigate the location and features of global destinations and explain the features that give appeal to global destinations and support different types of tourism. Students will evaluate how travel plans/routes/itineraries meet customer needs. Students will investigate consumer trends and the reasons the popularity of global destinations may change. 

	Learning Aim A
	Know:
Types of travel and tourism.
A1. Types of tourism
A2. Types of travel
A3. Types of travel and tourism customer

Know How: 
To describe, give, identify and outline, analyse, assess, discuss and evaluate.  
To demonstrate K+U of the travel and tourism industry, types of tourism and organisations involved. 
To apply K+U of the travel and tourism industry and factors affecting the industry to real life travel and tourism scenarios. 
To analyse information and data from the travel and tourism industry. 
To evaluate how info and data can be used by the travel and tourism industry, 

	Know:
Geographical awareness
Appeal and features of destinations
Appeal and types of tourism
Know How: 

To demonstrate K+U of the location, features and appeal of global destinations. 
To apply K+U of the feature that contribute to the appeal of global destinations and the types of tourism and activities they support.

	Learning Aim B
	Know:
Types of T+T organisations, their roles and the products and services they offer to customers. 
B1. Ownership
B2. Key sectors
B3. Interrelationships and interdependencies
B4. Technology

Know How: 
To describe, give, identify and outline, analyse, assess, discuss and evaluate.  
To demonstrate K+U of the travel and tourism industry, types of tourism and organisations involved. 
To apply K+U of the travel and tourism industry and factors affecting the industry to real life travel and tourism scenarios. 
To analyse information from the travel and tourism industry. 
To evaluate how info can be used by the travel and tourism industry, 

	Know: 
B1. Different types of gateways and transport hubs and their facilities
B2. Potential advantages and disadvantages of travel routes and transport providers.  

Know How: 
To apply K+U of the feature that contribute to the appeal of global destinations and the types of tourism and activities they support.

	Learning Aim C
	Know:
The Scale of the travel and tourism industry
C1. Importance of UK as a global destination.
C2. Employment in T+T
C3. Visitor numbers
C4. Income and spending

Know How: 
To describe, give, identify and outline, analyse, assess, discuss and evaluate.  
To analyse information and data from the travel and tourism industry. 
To evaluate how info and data can be used by the travel and tourism industry, 

	Know:
C1. Travel planning, itineraries, costs and suitability matched to customer needs
Advantages and disadvantage of transport options. 
C2. Understanding travel itineraries
C3. Cost factors
C4. Type of customers and their needs

Know how:
To evaluate information to make informed decisions about the suitability of travel plans, routes and itineraries to meet the needs of specified customers.

	Learning Aim D
	Know:
Factors affecting the travel and tourism industry.
D1. Product development and innovation
D2. Other factors
Responses to external and internal factors. 

Know How: 
To describe, give, identify and outline, analyse, assess, discuss and evaluate.  
To demonstrate K+U of the travel and tourism industry, types of tourism and organisations involved. 
To apply K+U of the travel and tourism industry and factors affecting the industry to real life travel and tourism scenarios. 
To analyse information and data from the travel and tourism industry. 
To evaluate how info and data can be used by the travel and tourism industry, 

	Know: 
D1. Consumer trends affecting the appeal of global destination
D2. Motivating and enabling factors affecting the appeal of global destinations. 

Know how:
To be able to evaluate consumer trends that influence the popularity and appeal of global destinations, synthesising ideas and evidence to support recommendations. 

	Learning Aim E
	
	Know:
Factors affecting the popularity and appeal of destinations.
E1. Political factors
E2. Economic climate
E3. Accessibility and availability 
E4. Image and promotion
E5. Changing markets
E6. Natural disasters
E7. Climate and its influence on travel

Know how:
To be able to evaluate factors that influence the popularity and appeal of global destinations, synthesising ideas and evidence to support recommendations.

	
	Unit 3- Principles of Marketing in Travel and Tourism
	Unit 9- Visitor Attractions

	Rationale
	Students will be introduced to marketing. They will understand that a successful organisation must have a strategy for understanding its customers and targeting them with a profitable offer. Students will develop skills through examining the specific aims and objectives of the marketing function and researching the needs and expectations of different customer types. 
	Students will develop analytic skills as they investigate the nature and role of both built and natural visitor attractions, their commercial success, appeal, response to diverse visitor needs and the importance of delivering a memorable visitor experience. Students will investigate visitor attractions and the different ways they are funded. They  will explore what is meant by the visitor experience and how visitor attraction develop, diversify and use technology in order to meet the needs of their different types of visitor.

	Learning Aim A
	Know:
A1. Interrelationships between marketing and customer service. 
A2. Influencing customer decisions and meeting needs.
A3, The marketing mix
A4. Potential impacts of the marketing mix and customer service.

Know How: 
To explain how effective marketing and customer service in T+T organisations work together to influence customer decisions and meet customer needs. 
To explain, analyse and evaluate the potential impacts of the marketing mix on T+T organisations and customers. 
	Know:
A1. Types of visitor attraction
A2. Scale, scope and appeal of visitor attractions
A3. Ways in which visitor attractions are funded
A4. Importance of additional revenue generation strategies for visitor attractions


Know How: 
To examine, analyse and evaluate the appeal of 2 different visitor attractions and how they are funded.
To explain the scale and scope of 2 different visitor attractions and their contribution to the local and national economy. 


	Learning Aim B
	Know:
B1. The role of marketing in different T+T organisations
B2. How marketing contributes to the success of T+T organisations.
B3. Influences on marketing activity.

Know how: 
To explain, analyse and evaluate how marketing activity is conducted by 2 T+T organisations to achieve organisational objectives, taking into account internal and external factors. 
To explain how marketing activities contribute to the growth and customer relationships of 2 T+T organisations. 

	Know:
B1. Different types of visitor and their diverse expectations
B2. Products and services provided, including primary and secondary spend opportunities
B3. Ways to meet and exceed visitor expectations
B4. Use of technology and its importance for visitor attractions. 



Know How: 
To explain how 2 different visitor attractions offer products and services that meet the diverse expectations of its visitors. 
To explain the importance of technology for 2 different visitor attractions.
To analyse the importance of products and services offered by 2 different VA and the use of technology in meeting the diverse expectations of its visitor. 
To evaluate the suitability of products and services offered by 2 different VA and the use of technology in meeting the diverse expectations of its visitor. 


	Learning Aim C
	Know:
C1. To collect market research data
C2. Analyse market research data
C3. Use research results to help identify a new product or service

Know how: 
To identify a new travel and tourism product or service through the use of data obtained from primary and secondary market research.
To analyse data collected and justify the data obtained. 
	Know:
C1. Strategies for responding to competition
C2. Success and appeal, using data analysis to measure visitor trends and visitor numbers. 

Know How: 
To explain how 2 different visitor attractions respond to competition. 
For the 2 selected VA, to explain/analyse and evaluate the importance of measuring success and appeal and the role of data analysis. 


	Learning Aim D
	Know: 
D1. Campaign objectives and aims
D2. What promo materials there are, factors for consideration, use of AIDA and KISS strategy. 

Know how: 
To produce a promotional campaign for a new travel and tourism product or service, including promotional material or activity, explaining/analysing and evaluation how campaign objectives can be achieved.
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