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Our Lady’s Catholic College
	



KS4 Programme of Study – Business Studies 

Curriculum Rationale
In Key Stage 4, pupils study the BTEC Tech Award (Level 1 and 2) in Enterprise. Students will enter with various levels of knowledge and ability and will be taught in a mixed ability setting. Pupils will follow a scheme of work that will develop their levels of individual knowledge of the subject and how to complete assessment in a non-exam internal assessment set by the exam board and an external examination at the end of Year 11. We have ensured that pupils learn important skills such as presenting an idea, research skills and presentation and the formations of reports. The skills learned in all units should compliment and enhance their overall knowledge of the subject in order to ensure they can achieve high grades. 

	BTEC  Tech Award Component
	Year 10

	
	Component 1- Exploring Enterprise

	Rationale
	Students will explore different enterprises to develop their knowledge and understanding of the characteristics of enterprises and the skills needed by entrepreneurs to be successful. Students will explore how enterprises use market research to find out about their customer needs and competitor behaviour and how internal and external factors may affect enterprises. Students will also be taught effective market research skills in order to attain knowledge on different enterprises. 

By researching and exploring different businesses in fine detail, students should be able to develop knowledge of different industries that they can then apply to the potential types of SME’s that they may be asked to analyse in the Pearson Set Assignment. Students can also use the knowledge gained from analysing the external business environment to understand how businesses are operated. Students will also gain an understanding of both internal and external factors that will contribute to the success of an enterprise. 

	Learning Outcome A 


	Understand how and why enterprises and entrepreneurs are successful
Know:
Understand how and why enterprises and entrepreneurs are successful.
The different sizes and features of SMEs (A1)
The different markets, sectors, models and industries in which enterprises operate (A2)
The aims of enterprises (A3) 
The different activities of enterprises (A3) 
The impact of activities in supporting the aims (A3)
The impact of failing to undertake these activities successfully (A3)
The skills and characteristics of entrepreneurs (A4)
The reasons why entrepreneurs start their own enterprises (A4)
The impact of the skills and characteristics of the entrepreneur in helping to support the aims of the enterprise (A4)

Know How: 
· To plan and prepare for a PSA task
· To plan and structure a report
· To conduct primary and secondary market research on a selected enterprise
· To produce a report on the impact of the activities carried out by the selected enterprise to its success: 
- how to explain at least three specific and detailed activities carried out by an enterprise 
- how to explain and justify how each of the specific activities support the enterprise’s aims
- how to support judgements about the impact of each of the activities in helping the enterprise support its aims
· To produce a report that explains the impact of the skills and characteristics of the entrepreneur(s) associated with an enterprise in helping it to support its aims. 
· How to give details of specific skills and characteristics of the entrepreneur(s) associated with the selected enterprise
· How to explain how each specific skill and characteristic help the entrepreneur(s) to support the aims of the enterprise
· How to support judgements using research
· How to manage time limits during a PSA assessment window.
· To effectively use and reference research in the PSA.


	Learning Outcome B
	Understand customer needs and competitor behaviour through market research
Know:
Understand customer needs and competitor behaviour through market research. 
The different secondary and primary market research methods (B1)
Benefits and drawbacks of a range of primary research methods used by enterprises (B1)
Benefits and drawbacks of a range of secondary research methods used by enterprises (B1)
Understand different customer needs and how they can impact upon the success of a SME (B2)
The importance of the information that primary and secondary research methods can provide about customers (B2)
How competitor behaviour can influence a SME (B3)
How to understand the market and gain competitive advantage (B3)
The Suitability of market research methods that could help the enterprise in gaining further information (B4)
What different questions/tasks will be asked/given in the PSA

Know How: 
· To plan and prepare for a PSA task
· To plan and structure a report
· To conduct primary and secondary market research on a selected enterprise
· To produce a report on the primary and secondary market research methods that an enterprise undertakes: 
- how to explain the benefits and drawbacks of each method that is used 
- how to explain what method of research provides for the enterprise about customer needs and competitor behaviour
- how to justify recommendations for at least one primary and one secondary method of market research that the enterprise could use in order to gain further information on customer needs and competitor behaviour
· How to manage time limits during a PSA assessment window.
· How to effectively use and reference the research used in the PSA


	Learning Outcome C
	Understand how the outcomes of situational analyses may affect enterprises
Know:
The factors that should be considered for a PEST analysis (C1)
· Political
· Economical
· Social
· Technological
Different recommendations for actions that enterprises could take based on research and analysis of the external factors (C1)
The Internal factors that should be considered in a SWOT analysis (C2)
The External factors that should be considered in a SWOT analysis (C2)
The Impact of the strengths, weaknesses, opportunities and threats based on research, analysis and understanding of enterprises (C2)
How to react to the strengths, weaknesses, opportunities and threats according to the potential positive and negative impact on costs and revenues (C2)

Know How: 
· To plan and prepare for a PSA task
· To plan and structure a report
· To carry out research on the external political, economic, social and technological factors affecting a selected enterprise and the internal strengths and weaknesses of the selected enterprise
· Produce a report that recommends actions a selected enterprise could take based on the research undertaken on external and internal factors affecting a selected enterprise: 
- how to complete a detailed and supported PEST analysis for the selected for-profit enterprise
- how to make supported recommendations about the actions the selected for-profit enterprise could take based on the results of the PEST analysis
- How to complete a detailed and supported analysis of the strengths and weaknesses for the selected enterprise
- How to explain how each strength and weakness will allow the selected enterprise to take advantage of opportunities and minimise threats
- How to make supported judgements on the potential impact of the opportunities and threats on the selected enterprise
· How to manage time limits during a PSA assessment window
· How to effectively use and reference the research used in the PSA


	Internal Assessment 1 (externally moderated)
	Component 1 – Exploring Enterprises
Pearson Set Assignment

Task 1a – The impact of the activities carried out by the selected enterprise to its success (12 marks)
Task 1b - The impact of the skills and characteristics of the entrepreneur associated with a selected enterprise to its success (12 marks)
Task 2 - Market research methods (12 marks)
Task 3a - PEST analysis (12 marks)
Task 3b - SWOT analysis (12 marks)


	Links to prior learning
	Report style formats building on transferable skills developed in Key Stage 3 Year 9 in English, Geography and History.


	BTEC  Tech Award Component
	Component 3 –Marketing and Finance for Enterprise

	Rationale
	Learners will explore how marketing is used by enterprises and the factors that influence how enterprises identify and target their market. Learners will complete financial documents and statements and explore how to use them to monitor and improve the performance of an enterprise in order to make decisions and recommend strategies for success.

Learners will use this knowledge from sections A & B to complete the next PSA for Component 2. As we will be exploring many different enterprises as case studies, students will be more see different types of enterprises and therefore this will help give them an advantage in understanding how to run their own business in Component 2. The financial documents and marketing activities have to be covered in the Component 2 business plan in the PSA. 

	Learning Outcome A



	Marketing activities
Know:
Different marketing activities
The reasons why enterprises target and segment the market (A1)
The different ways that enterprises segment their target markets (A1)
The 4Ps of the marketing mix (A2)
How and why traditional and digital marketing methods are used, and the importance of matching campaigns to the aims of enterprises (A2)
The factors influencing the choice of marketing methods (A3)
Trust, reputation and loyalty (A4)
The importance of brand image and reputation on attracting and retaining customers of enterprises (A4)
The Importance of brand image: perceptions of quality, value, variety and customer service (A4)
The Importance of reputation: actions of the enterprise and how they affect public opinion (A4)

Know How: 
· To understand and respond to the command verb ‘label’ used in the external assessment.
· To understand and respond to the command verb ‘state’ used in the external assessment.
· To understand and respond to the command verb ‘give’ used in the external assessment.
· To understand and respond to the command verb ‘complete’ used in the external assessment.
· To understand and respond to the command verb ‘explain’ used in the external assessment.
· To understand and respond to the command verb ‘evaluate’ used in the external assessment.
· To complete multiple choice style questions used in the external exam.
· To complete longer written 2, 4 (including 2 + 2) and 6 mark responses on an external examination paper. 
· To be able to correct any mistakes made in an external examination.
· To manage time effectively in an external assessment.
 

	Learning Outcome B 
	Financial documents and statements (LOB) & Financial planning and forecasting (LOC)

Know: 
The sources of revenue and costs for enterprises and how and why they can be minimised/maximised (B3)
The different sources of revenue (B3)
The different start-up and running costs (B3)
The different financial statements (B4)
· Statement of comprehensive income (P&L account)
· Statement of financial position (Balance sheet)
How these financial statements could be of interest to the stakeholders of enterprises (B4)
How to complete and interpret cash flow forecasts and statements (C2) 
The differences between predicted and actual cash flow (C2)


Know How: 
· To understand and respond to the command verb ‘label’ used in the external assessment.
· To understand and respond to the command verb ‘state’ used in the external assessment.
· To understand and respond to the command verb ‘give’ used in the external assessment.
· To understand and respond to the command verb ‘complete’ used in the external assessment.
· To understand and respond to the command verb ‘explain’ used in the external assessment.
· To understand and respond to the command verb ‘evaluate’ used in the external assessment.
· To complete multiple choice style questions used in the external exam.
· To complete longer written 2, 4 (including 2 + 2) and 6 mark responses on an external examination paper. 
· To be able to correct any mistakes made in an external examination.
· To manage time effectively in an external assessment.

	Links to prior learning
	At this stage, learners will be using prior knowledge that they have used from Component 1. 

	
	Year 11


	BTEC  Tech Award Component
	Component 2- Planning and Presenting a Micro-Enterprise Idea

	Rationale
	Students will generate two realistic ideas for a micro-enterprise and choose one of these to plan within budget. They will individually present their business plan for their idea and review the production and delivery of their presentation to make recommendations for improvements.

Students have already studied key terms and developed key component knowledge about areas of the business plan such as marketing & finance. Having done this the students are able to come up with more different ideas for an enterprise. The factors that are covered in learning aim A have already been covered in Component 3 so students will be aware of the key factors needed in order to complete the business plan. As students have been able to write developed answers for the written exam in component 3, they will also be able to apply this to their own micro-enterprise idea in an evaluative way which will help them to achieve the higher mark bands. 

	Learning Outcome A
	Choose an idea and produce a plan for a micro-enterprise idea

Know:
How different types of enterprises that the students can choose for a micro-enterprise idea (A1)
How personal skills and attributes can contribute to the success of an enterprise idea (A1)
Why an enterprise idea will be a success using knowledge and understanding of the following: (A1)
· Resources available
· Potential constraints
· Financial forecasts
· Costing and pricing
· Methods of communication and promotion
· Potential customers
· Gaps in the market
Different examples of successful micro-enterprise start-ups in a range of different industries (A1)
The benefits of completing a business plan for a micro-enterprise (A2)
The key areas to be completed in a business plan (A2)
· The features of the product/goods/service to be sold
· Product pricing
· Methods of promotion
· Identifying the target market
· Resources required
· Financial information
· Risk assessment
· The viability of the business plan

Know how: 
· To plan and prepare for a PSA task
· To plan and structure a report
· To conduct primary and secondary market research to generate two realistic ideas for a new micro-enterprise
· To produce a report that considers your two micro-enterprise ideas that meet the following requirements: 
- two micro-enterprise ideas that fully meet the requirements listed above
- detailed reasons for the likely success of both micro-enterprise ideas
- supported judgements, using relevant research, as to why you have chosen one micro-enterprise idea and rejected the other
· To complete the Pearson business plan template for your chosen micro-enterprise idea, ensuring all sections are complete, accurate and realistic
· How to manage time limits during a PSA assessment window.
· How to effectively use and reference the research used in the PSA


	Learning Outcome B
	Present a plan for the micro-enterprise idea to meet specific requirements

Know: 
The skills needed to produce and deliver an electronic presentation (B1)
What must be included in an effective business presentation for a specific audience (B1)
A range of verbal communication skills (B1)
A range of effective written communication skills (B1) 
Different methods of delivering and recording a presentation (B2)
Non-verbal communication skills (B2)
A wide range of business terminology (B2)

Know How: 
· To plan and prepare for a PSA task
· To plan and structure a report
· To produce and deliver an electronic presentation that summarises all elements of the business plan that must include:
- a summary of all elements of the business plan with a focus on the most important information
- an accurate use of business terminology and a visual presentation that is appropriate to the micro-enterprise idea
· How to use accurate and effective verbal communication and engaging non-verbal communication
· How to effectively record a presentation using digital media
· How to manage time limits during a PSA assessment window
· How to effectively use and reference the research used in the PSA


	Learning Outcome C
	Review the presentation of the micro-enterprise idea to meet specific requirements

Know:
The importance of reviewing the presentation (C1)
Critical thinking skills (C1)
Effective ways to improve performance (C1)
To recognise best practice when presenting to an audience (C1)

Know how:
· To plan and prepare for a PSA task
· To plan and structure a report
· To produce a report that reviews the production and delivery of the presentation and recommends improvements that must include:
- detailed and supported judgements about the strengths of the production and delivery of the presentation
- detailed and supported judgements about the weaknesses of the production and delivery of the presentation
- detailed and supported recommendations for improvements learners could make to the production and delivery of the presentation
· How to manage time limits during a PSA assessment window
· How to effectively use and reference the research used in the PSA


	Links to prior learning
	Component 1 – Exploring Enterprise (LAA, LAB & LAC)


	INTERNAL ASSESSMENT  2
(externally moderated)
	Component 2 – Planning and Presenting a Micro-Enterprise Idea
Pearson Set Assignment

Task 1a – Choosing an idea (12 marks)
Task 1b – Planning your chosen micro-enterprise idea (24 marks)
Task 2a – Presenting your business plan (12 marks)
Task 2b – Reviewing the presentation (12 marks)


	BTEC  Tech Award Component
	Component 3 –Marketing and Finance for Enterprise


	Rationale
	Learners will prepare for the May exam for Component 3 which is externally assessed.  Having studied the Component 2 module, students will have a good understanding of different financial documents such as cash flow and statement of comprehensive income. Students will also have a good knowledge of WHY financial documents are important to enterprises which will help the questions where they are asked to explain how they can be improved.  Students will also be able to apply the knowledge to the case study that they will be given in the exam after completing the first two components where application is a focus of the assessment. 

This external component builds on knowledge, understanding and practices acquired and developed in Components 1 and 2, and includes synoptic assessment. Students will be provided with a case study of a small to medium-sized enterprise (SME), and a number of questions to answer. 


	Learning Outcome B
	Financial documents and statements
Know:
How to complete and interpret financial documents (B1)
The purpose, typical format, sequence and the part that each document plays when ordering, checking, recording and paying for goods and/or services (B1)
The different payment methods (B2)
Why enterprises use some or all of the different payment methods (B2)
The Impact on customers and enterprises of using different payment methods (B2)
How profitability and liquidity is calculated (B5)
The difference between cash and profit (B5)
The difference between liquidity and profitability (B5)
The different profitability and liquidity ratios (B5)

Know How: 
· To understand and respond to the command verb ‘label’ used in the external assessment.
· To understand and respond to the command verb ‘state’ used in the external assessment.
· To understand and respond to the command verb ‘give’ used in the external assessment.
· To understand and respond to the command verb ‘complete’ used in the external assessment.
· To understand and respond to the command verb ‘explain’ used in the external assessment.
· To understand and respond to the command verb ‘evaluate’ used in the external assessment.
· To complete multiple choice style questions used in the external exam.
· To complete longer written 2, 4 (including 2 + 2) and 6 mark responses on an external examination paper. 
· To be able to correct any mistakes made in an external examination.
· To manage time effectively in an external assessment.
 

	Learning Outcome C
	Financial planning and forecasting

Know:
The range of budgets used by enterprises (C1)
How revenue and expenditure budgets are calculated (C1)
The difference between budgeting and budgetary control (C1)
The Impact of favourable and adverse variances (C1)
How improvements to cash flow problems can be made (C3)
The effects of positive and negative cash flow on enterprises and their stakeholders (C3)
How break-even calculations and break-even analysis are used by an enterprise (C4)
How the Break-even point, margin of safety, area of profit and area of loss is identified on a break-even chart (C4)
The importance to an enterprise of breaking even (C4)
The strengths and limitations of break-even analysis (C4)
The sources of business finance (C5)
· Internal sources of finance
· External sources of finance
Why enterprises may plan different sources of finance for different purposes or at different stages (C5)
The advantages and disadvantages of each source of finance (C5)

Know How:
· To understand and respond to the command verb ‘label’ used in the external assessment.
· To understand and respond to the command verb ‘state’ used in the external assessment.
· To understand and respond to the command verb ‘give’ used in the external assessment.
· To understand and respond to the command verb ‘complete’ used in the external assessment.
· To understand and respond to the command verb ‘explain’ used in the external assessment.
· To understand and respond to the command verb ‘evaluate’ used in the external assessment.
· To complete multiple choice style questions used in the external exam.
· To complete longer written 2, 4 (including 2 + 2) and 6 mark responses on an external examination paper. 
· To be able to correct any mistakes made in an external examination.
· To manage time effectively in an external assessment.


	Links to prior learning
	Component 3 – Promotion and business finance (LAA)

Component 1 – Exploring Enterprise (LAB & LAC)

Component 2 – Planning and presenting a micro-enterprise idea (LAA)


	EXTERNAL ASSESSMENT  
	Component 3 –Marketing and Finance for Enterprise 
2-hour examination worth 60 marks

Assessment Objectives:
AO1 Demonstrate knowledge of facts, terms and issues in relation to enterprise 
AO2 Demonstrate an understanding of facts, terms and issues in relation to enterprise 
AO3 Apply an understanding of facts, terms and issues in relation to enterprise 
AO4 Make connections with concepts, issues and terms in enterprise 
AO5 Carry out calculations to complete financial documents, carry out calculations using formulae and ratios, and construct and interpret break-even charts

	
KS5 Programme of Study – Business Studies 


Curriculum Rationale
In Key Stage 5, The Our Lady’s Catholic College Curriculum will equip students with knowledge which they will learn to apply to achieve their goals, using both logical and creative thinking. They will learn further valuable life skills around professionalism, resilience and time-management and achieving as an individual, as well as collaborative work within a team or small groups. This will be delivered in active learning environments where the students are valued as individuals and encouraged to be proactive about their learning. 

The BTEC RQF National Extended Certificate is the equivalent of one full A Level. The structure of the BTEC allows students to practice both essay and report writing skills that are required in both internal and external assessments, but that will be useful in the business world. Students study a wide range of subject knowledge that can open doors to further opportunities in areas including finance, marketing, organisational behaviour and strategic analysis. We have also chosen to study the Recruitment and Selection Unit as our optional unit due to the fact the content best prepares our students for their life after Sixth Form, whether that be further education or full-time employment. 




	KS5 - BTEC RQF National Extended Certificate Unit
	Year 12

	
	Unit 1- Exploring Enterprise

	Rationale
	Students will begin to learn to study the purpose of different businesses, their structure and the effect of the external environment on their day-to-day operations. 

This is the first unit of study as it addresses key composite knowledge that can be used through the rest of the course. Most learners will have studied Business Studies at KS4, but we predict around 30% of the students will have no prior knowledge of the subject. In learning aims A & B, students will explore different businesses and understand the difference between for-profit and not-for-profit businesses. 

Students will gain an overview of the key ingredients for business success, how businesses are organised, how they communicate, the characteristics of the environment in which they operate, and how this shapes them and their activities. Students will also look at the importance of innovation and enterprise to the success and survival of businesses, with the associated risks and benefits. All the ‘know’ information will be taught in a way to allow students to apply the knowledge to two different businesses in the assignments. By developing relevant business knowledge and understanding, this unit will help students to progress to employment, vocational training and higher apprenticeships, or higher education.

	Learning Aim A & B (Assignment 1)
	Explore the features of different businesses and analyse what makes them successful (LAA)
Know:
The different features of businesses (A1)
The difference between limited and unlimited liability (A1)
How businesses become successful (A1)
The scope of a businesses operations (A1)
Internal and external stakeholders of a business (A2)
The influence stakeholders can have on business success (A2)
Effective business communication methods (A3)
The importance of communication to aid business success (A3)

Investigate how businesses are organised (LAB) 
The different business and organisational structures (B1)
The different functional/operational areas within a business (B1)
The different aims, missions and values of businesses (B2)
How a business can achieve their aims and objectives (B2)
How to write SMART objectives (B2)

Know How:
· To write a business report – layout, format, use of IT skills
· To explain the legal structure and features of different businesses
· To explain how stakeholders and businesses communicate
· To explain how two contrasting businesses are influenced by stakeholders
· To assess the relationship and communication with stakeholders of two contrasting businesses using independent research
· To explore the organisation structures, aims and objectives of two contrasting businesses
· To draw the organisational structure of a business
· To analyse how the structures of two contrasting businesses allow each to achieve its aims and objectives
· How to plan and structure a report
· How to research if a business is successful at achieving their aims


	INTERNAL ASSESSMENT  1
(Externally moderated)
	There is one summative assignment for Learning Aims A & B that covers the assessment criteria:
Learning Aim A: (A.P1, A.P2, A.M1, AB.D1)

Learning Aim B: (B.P3, B.M2, AB.D1)

	Learning Aim C & D 
(Assignment 2)

	Examine the environment in which businesses operate
Know:
The factors that make up the external business environment (C1)
The factors that make up the internal business environment (C2)
The factors that make up the competitive business environment (C3)
How each factor can impact a selected business (C1 & C2)
The different types of situational analysis (C4)
A range of business terminology
Examine business markets
The different market structures and their features (D1)
Relationships between supply and price (D2)
The influences on supply and demand (D2)
What price elasticity is (D2)
The impact on pricing and output decisions in different market structures (D3)
How competitors decisions influence pricing and output of a business (D3)


Know How:
· To write a business report – layout, format, use of IT skills
· To explain how to incorporate the external factors of a business environment into a report on a specific business
· To discuss the effect of internal, external and competitive environment on a given business
· To explore how the market structure and influences on supply and demand affect the pricing and output decisions for a given business
· To select a variety of techniques to undertake a situational analysis of a given business
· To analyse how supply, demand and business environments can be applied to a specific business
· To assess how a given business has responded to changes in the market
· To justify the strategies and techniques used to overcome issues that are created by the business environment
· To evaluate the extent to which the business environment affects a given business, using a variety of situational analysis techniques
· To evaluate how changes in the market have impacted on a given business and how this business may react to future changes

	Links to prior learning
	Year 10:  Component 3 – Promotion and business finance (LAA)
Year 10:  Component 1 – Exploring Enterprise (LAA, LAB & LAC)



	INTERNAL ASSESSMENT  2
(Externally moderated)
	There is one summative assignment for Learning Aims C & D that covers the assessment criteria:
Learning Aim C: (C.P4, C.P5, C.M3, C.D2)

Learning Aim D: (D.P6, D.M4, D.D3)

	BTEC RQF National Extended Certificate Unit 
	Unit 2- Developing a Marketing Campaign


	Rationale
	After studying Unit 1, students will have a better and more in-depth knowledge of how large businesses operate and will have added a wide range of business terminology to their vocabulary. Having learned evaluating, research and analysis techniques, students will also be able to apply these to their justifications of marketing decisions in order to access the higher mark bands.

As part of Learning Aim C, students will have to complete a SWOT and a PESTLE in order to justify the marketing choices that are made and these have been covered in detail in Unit 1. LAB requires students to analyse and conduct market research for an industry set by the exam board and this has been covered and the skills have been learned at the start of the previous unit. 

Students will examine the marketing aims and objectives for existing products/services and understand the importance of relevant, valid and appropriate research in relation to customers’ needs and wants. Students will use given market research data and other information to make recommendations about the type of marketing campaign that a business should undertake. To complete the assessment task within this unit, students will need to draw on your learning from across the programme.

Students who have previously studied the BTEC Tech Award for Enterprise will have covered Component 3 in which they have understood the marketing mix, as well as learning how to justify the appropriateness of promotional methods for different businesses.

	Learning Aim A 
	Introduction to the principles and purposes of marketing that underpin the creation of a rationale for a marketing campaign
Know:
The role of marketing in business (A1)
The principles and purposes of marketing (A1)
The different marketing aims and objectives (A1)
The different types of markets (mass & niche) (A1)
Internal and external influences on marketing activities (A2)

Know How:
· To write a marketing campaign – layout, format, use of IT skills
· To apply key principles of marketing to a marketing campaign
· To apply marketing decision-making tools when creating a marketing campaign 
· To write SMART objectives in the context of a marketing campaign
· To recognise and write a marketing message that will create the context of a marketing campaign

	Learning Aim B
	Using information to develop the rationale for a marketing campaign
Know:
The purpose of researching information (B1)
The different needs and wants of customers (B2)
The different methods of primary and secondary research (B2)
Key terminology when examining market research (B2)
The importance of validity, reliability and appropriateness (B2)
The key components of a rationale (B3)

Know How:
· To write a marketing campaign – layout, format, use of IT skills
· To critically evaluate information and data relating to the development of a successful marketing campaign in context
· To analyse unfamiliar information and data
· To apply key terminology when analysing market research
· To assess the validity of market research in the context of different marketing campaigns



	Learning Aim C
	Planning and developing a marketing campaign

Know:
Appropriate aims and objectives to achieve and suit business goals (C1)
The different activities that need to be included in a marketing campaign (C1)
The 4 sections of a marketing mix (Product, Promotion, Price & Place) (C2)
The extended sections of a marketing mix (Process, People & Physical Environment) (C2)
The importance of a marketing message (C3)
What needs to be included in a marketing campaign (C3)
How a marketing budget is calculated (C3)
How a campaign can be evaluated (C3)
How appropriate a campaign is in order to achieve the businesses goals. (C4)
	
Know How:
· To write a marketing campaign – layout, format, use of IT skills
· To demonstrate knowledge and understanding of the factors that contribute to the development of a successful marketing campaign
· To explain, assess and evaluate how the external environment can influence success
· To demonstrate the ability to work within a budget
· To give justified recommendations for a campaign within budget
· To critically evaluate information and data relating to the development of a successful marketing campaign in context
· To apply marketing decision-making tools when creating a marketing campaign



	Links to prior learning
	Year 10:  Component 3 – Promotion and business finance (LAA)
Year 10:  Component 1 – Exploring Enterprise (LAB & LAC)
Year 11:  Component 2 – Planning and presenting a micro-enterprise idea (LAA)
Year 12:  Unit 1 – Exploring businesses (LAB & LAC)


	EXTERNAL ASSESSMENT  
	Unit 2 – Developing a Marketing Campaign Enterprise 
3 - hour examination worth 70 marks

Assessment Objectives:
AO1 Demonstrate knowledge and understanding of marketing principles, concepts, processes, key terms, data sources and definitions 
AO2 Analyse marketing information and data, demonstrating the ability to interpret the potential impact and influence on marketing campaigns 
AO3 Evaluate evidence to make informed judgements about how a marketing campaign should be planned, developed and adapted in light of changing circumstances 
AO4 Be able to develop a marketing campaign with appropriate justification, synthesising ideas and evidence from several sources to support arguments

	BTEC RQF National Extended Certificate Unit
	Unit 1- Exploring Enterprise 

	Learning Aim E
	Investigate the role and contribution of innovation and enterprise to business success

Know:
The role of innovation and enterprise (E1)
The role that innovation and enterprise plays in the success of a business (E1)
The benefits and risks associated with innovation and enterprise (E2)

Know How:
· To write a magazine article – layout, format, use of IT skills
· To research the innovation and enterprise decisions made by a business
· To explore how innovation and enterprise contribute to the success of a business
· To analyse how successful the use of innovation and enterprise has been for a given business
· To justify the use of innovation and enterprise for a business in relation to its changing market and environment


	Links to prior learning
	Year 10 - Component 1 – Exploring Enterprise (LAB & LAC)
Year 11:  Component 2 – Planning and presenting a micro-enterprise idea (LAA)

	INTERNAL ASSESSMENT  3
(Externally moderated)
	There is one summative assignment for Learning Aim E that covers the assessment criteria:
Learning Aim E: (E.P7, E.M5, E.D4)



	BTEC RQF National Extended Certificate Unit
	Unit 8 – Recruitment and Selection Process

	Rationale
	This internally assessed unit introduces learners to the recruitment and selection process used by large organisations. By studying this unit at the end of Year 12, it gives learners the opportunity to experience making a CV and completing relevant documentation needed for a job role in an organisation. This is a very good time to introduce this unit as students may be applying for summer jobs or thinking about how to apply for university. By inviting guest speakers from local industries (see careers) students can understand how to write effective CVs and demonstrate excellent interview skills which they can use throughout their educational journey and for the rest of their life. 

This unit gives students the opportunity, through role play and an official mock interview with external interviewers, to take part in selection interviews. They will need to be organised and prepared so that they demonstrate their communication skills in this work-related competence. This unit will give students a foundation for progression to employment, for example in a human resources role, or to higher education. Through undertaking recruitment activities the unit will help students to develop the skills needed in an interview situation. Students will have an opportunity to review their individual performance and analyse their skills for development.

	Learning Aim A
	Examine how effective recruitment and selection contribute to business success
Know:
How large businesses conduct workforce planning (A1)
How jobcentres and recruitment agencies are used (A1)
How the recruitment process links to business success (A1)
The recruitment and selection process (A2)
The legal and ethical considerations in the recruitment process (A3)

Know How:
· To write a business report – Layout, format and use of IT Skills
· To explain the different reasons that a large business need to conduct the recruitment and selection (R&S) process
· To explain how a large business recruits and selects giving reasons for their processes
· To explain how and why a business adheres to recruitment processes which are ethical and comply with current employment law
· To analyse the different recruitment methods used in a selected business
· To evaluate the recruitment processes used and how they contribute to the success of the selected business


	Links to prior learning
	Year 10:  Component 3 – Promotion and business finance (LAA)
Year 10:  Component 1 – Exploring Enterprise (LAB & LAC)
Year 11:  Component 2 – Planning and presenting a micro-enterprise idea (LAA)
Year 12:  Unit 1 – Exploring businesses (LAB & LAC)


	INTERNAL ASSESSMENT  4
(Externally moderated)
	There is one summative assignment for Learning Aim A that covers the assessment criteria:
Learning Aim A: (A.P1, A.P2, A.M1, A.D1)



	
	Year 13

	BTEC RQF National Extended Certificate Unit 
	Unit 3 – Personal and Business Finance


	Rationale
	Students will have a full term to learn the content and practice the exam techniques needed to complete an external written examination. After completing Unit 2, students 

	Learning Aims A & B
(Personal Finance)
	Understand the importance of managing personal finance
Know
The functions and roles of money (A1)
Different ways to pay (A2)
The different types of current accounts and their features (A3)
Different aspects to be considered when managing personal finance (A4)
Explore the personal finance sector
Features of financial institutions in the UK (B1)
The methods of communication used by financial institutions in the UK (B2)
The different consumer protection that exists in the UK (B3)
Information, guidance and advice available to consumers in the UK (B4)

Know How:
· How to explain key terms using ‘business’ vocabulary
· How to plan, structure and write evaluative responses to 12 mark questions
· To understand and respond to the command verb ‘give’ used in the external assessment
· To understand and respond to the command verb ‘explain’ used in the external assessment
· To understand and respond to the command verb ‘discuss’ used in the external assessment
· To understand and respond to the command verb ‘evaluate’ used in the external assessment
· How to apply knowledge to case studies given in the examination paper
· To complete longer written 2, 4 (including 2 + 2), 6 and 12 mark responses on an external examination paper
· To be able to correct any mistakes made in an external examination
· To manage time effectively in an external assessment



	Learning Aims C, D, E & F (Business Finance)
	Understand the purpose of accounting, Select and evaluate different sources of business finance, Break-even and cash flow forecasts & Complete statements of comprehensive income and financial position and evaluate a business's performance
Know:
The purpose of business accounting (C1)
The types of business income (C2)
The types of business expenditure (C3)
The different sources of business finance (D1)
The key components of a Cash flow forecasts (E1)
The key components of a Break-even analysis (E2)
The key components of a Statement of comprehensive income (F1)
The key components of a Statement of financial position (F2)
Profitability calculations (F3)
Liquidity calculations (F4)
Efficiency calculations (F5)
Limitations of efficiency and profitability ratios (F6)

Know How:
· How to explain key terms using ‘business’ vocabulary
· How to plan, structure and write evaluative responses to 12 mark questions
· To understand and respond to the command verb ‘state’ used in the external assessment
· To understand and respond to the command verb ‘give’ used in the external assessment
· To understand and respond to the command verb ‘explain’ used in the external assessment
· To understand and respond to the command verb ‘calculate’ used in the external assessment
· To understand and respond to the command verb ‘complete’ used in the external assessment
· To understand and respond to the command verb ‘discuss’ used in the external assessment
· To understand and respond to the command verb ‘analyse’ used in the external assessment
· To understand and respond to the command verb ‘evaluate’ used in the external assessment
· How to apply knowledge to case studies given in the examination paper
· To complete longer written 2 (including 1 + 1), 4 (including 2 + 2), 6, 10 and 12 mark responses on an external examination paper
· To be able to correct any mistakes made in an external examination
· To manage time effectively in an external assessment


	Links to prior learning
	Year 10:  Component 3 – Promotion and business finance (LAB & LAC)
Year 10:  Component 1 – Exploring Enterprise (LAB & LAC)
Year 11:  Component 2 – Planning and presenting a micro-enterprise idea (LAA)
Year 12:  Unit 2 – Developing a marketing campaign (LAC)


	EXTERNAL ASSESSMENT  
Unit 3
	Unit 3 – Personal and Business Finance
2-hour examination worth 80 marks

Assessment Objectives:
AO1 Demonstrate knowledge and understanding of business and personal finance principles, concepts, key terms, functions and theories. Command words: describe, explain, give, identify, outline 
AO2 Apply knowledge and understanding of financial issues and accounting processes to real-life business and personal scenarios Command words: analyse, assess, calculate, describe, discuss, evaluate, explain 
AO3 Analyse business and personal financial information and data, demonstrating the ability to interpret the potential impact and outcome in context Command words: analyse, assess, discuss, evaluate 
AO4 Evaluate how financial information and data can be used, and interrelate, in order to justify conclusions related to business and personal finance Command words: analyse, assess, discuss, evaluate

	EXTERNAL ASSESSMENT 
Unit 2 Resit
	Unit 2 – Developing a Marketing Campaign Enterprise 
3 - hour examination worth 70 marks

Assessment Objectives:
AO1 Demonstrate knowledge and understanding of marketing principles, concepts, processes, key terms, data sources and definitions 
AO2 Analyse marketing information and data, demonstrating the ability to interpret the potential impact and influence on marketing campaigns 
AO3 Evaluate evidence to make informed judgements about how a marketing campaign should be planned, developed and adapted in light of changing circumstances 
AO4 Be able to develop a marketing campaign with appropriate justification, synthesising ideas and evidence from several sources to support arguments

	BTEC RQF National Extended Certificate Unit
	Unit 8 – Recruitment and Selection Process

	Learning Aim B
	Undertake a recruitment activity to demonstrate the processes leading to a successful job offer

Know:
The relevant documents that need to be completed (B1)
Key terminology used by organisations (B1)
How documents are prepared by the business (B1)
How documents are prepared by the candidate (B1)
The communication skills required for interview situations (B2)
The work-related competence can be demonstrated (B2)
How to improve interview performance (B2)
How to provide feedback to a candidate (B2)

Know How:
· To prepare appropriate documentation for use in selection and recruitment activities
· To participate in selection interviews, as an interviewer
· To participate in selection interviews, as an interviewee
· To demonstrate analytical responses and questioning to allow assessment of skills and knowledge in an interview
· To effectively provide feedback to candidates using business vocabulary
· How to use feedback in order to improve interview performance

	Learning Aim C
	Reflect on the recruitment and selection process and your individual performance

Know:
How to review and evaluate the R&S process that has been completed (C1)
How to complete a SWOT based on individual performance in the R&S process (C2)
How an action plan can be used to improve performance (C2)

Know How:
· To complete a SWOT analysis on performance in the interviewing activities
· Prepare a personal skills development plan for future interview situations

	INTERNAL ASSESSMENT  5
(Externally moderated)
	There is one summative assignment for Learning Aims B & C that covers the assessment criteria:
Learning Aim B: (B.P3, B.P4, B.M2, B.D2)

Learning Aim C: (C.P5, C.P6, C.M3, C.D3)



	EXTERNAL ASSESSMENT
Unit 2 Resit
	Unit 2 – Developing a Marketing Campaign Enterprise 
3 - hour examination worth 70 marks

Assessment Objectives:
AO1 Demonstrate knowledge and understanding of marketing principles, concepts, processes, key terms, data sources and definitions 
AO2 Analyse marketing information and data, demonstrating the ability to interpret the potential impact and influence on marketing campaigns 
AO3 Evaluate evidence to make informed judgements about how a marketing campaign should be planned, developed and adapted in light of changing circumstances 
AO4 Be able to develop a marketing campaign with appropriate justification, synthesising ideas and evidence from several sources to support arguments

	EXTERNAL ASSESSMENT 
Unit 3 Resit
	Unit 3 – Personal and Business Finance
2-hour examination worth 80 marks

Assessment Objectives:
AO1 Demonstrate knowledge and understanding of business and personal finance principles, concepts, key terms, functions and theories. Command words: describe, explain, give, identify, outline 
AO2 Apply knowledge and understanding of financial issues and accounting processes to real-life business and personal scenarios Command words: analyse, assess, calculate, describe, discuss, evaluate, explain 
AO3 Analyse business and personal financial information and data, demonstrating the ability to interpret the potential impact and outcome in context Command words: analyse, assess, discuss, evaluate 
AO4 Evaluate how financial information and data can be used, and interrelate, in order to justify conclusions related to business and personal finance Command words: analyse, assess, discuss, evaluate
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